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Background 

• 40-year in communications 
– 13 years  

• as newspaper reporter and editor 

– 27 years  
• as public relations counselor  

• Forte  
– media relations and publicity, including crisis 

communications 

• News releases for my parish church and other 
Orthodox organizations in metro Detroit 

 



Writing News Releases 

• Terminology: "news release" versus "press release" 

• Write for email distribution 

• Outline 

– Subject line: "NEWS RELEASE: Headline" 

– Put body of release in text of email message in plain text format 

• Don't send releases as attachments: editors may not open them for 
fear of viruses 

• Especially don't use PDF, which editors must convert to text 

– I.e., in packaging and style, make releases user-friendly: that 
increases chances of placement 

– Text of email message 

• FROM: Name and address of parish church 

• Headline 

• Text of news release 

– City line (no need for dateline) 

– Mark end of text with "END" or hash marks 

– CONTACT(S): contact information 

• Name of contact, with title if clergy 

• (Organization if different from parish) 

• Telephone number(s) 

• Email address 

 



Writing Style 

• Inverted news story pyramid  
– who, what, when, where, how and why 

• nouns and verbs 
– not adjectives and adverbs 

• Keep it factual 
– no "purple prose" 

• Keep it brief and concise:  
– 400 words (2 typewritten pages, double spaced) max 

• Follow AP Stylebook at http://www.apstylebook.com/  

• Photos – attach as  jpeg files; 300-600 dpi 

 

http://www.apstylebook.com/




Distributing News Releases 

• Use personal email to send 
• Orthodox 

– Your local media 
– National Orthodox media 

• Secular 
– Local daily and weekly newspapers 
– Other local print media 
– Local radio stations (news, cultural, 

religious) 
– Local television stations in cases of 

major events 
– (Fax as well as email to news 

assignment desks of radio and 
television stations) 

• Compile email distribution list of 
secular media from their websites 

• Send directly to key journalists 
wherever possible, including 
– Religion writers and editors 
– Music and cultural writers and editors 
– Feature editors 
– Newspaper photo departments 

• Fax it as well as email (if possible)  
• Post to online newspaper calendars 
• Follow-up with email messages 

and/or phone calls in cases of major 
events 

• Forward to other contacts,  including 
– Jurisdiction hierarchs 
– Jurisdiction communications officers 
–  Parish clergy, fellow parishioners, 

friends and acquaintances 

• Post to parish website 



Online Resources 

•  Publicity Insider.com 

– Publicity Secrets for Savvy Businesses & 
Entrepreneurs 

• eHow money 

– How to Write a Basic Press Release 

• About.com Nonprofit Charitable Orgs 

– Sample Press Release for Nonprofit 

http://www.publicityinsider.com/release.asp
http://www.publicityinsider.com/release.asp
http://www.ehow.com/how_6508374_write-basic-press-release.html
http://nonprofit.about.com/od/mediarelations/a/samplepressrelease.htm


Contact –for Examples and Advice 

David Adrian 

– Adrian & Associates Public Relations Counselors 

– 100 Cherokee Road, Pontiac, MI 48341 

– (248) 322-9226 

– (248) 322-9228 fax 

david.adrian@adrianassoc.com  

 

mailto:david.adrian@adrianassoc.com

